
 

Here's a comprehensive checklist for launching 

successful Facebook & Instagram Ad campaigns: 
 

Pre-launch Checklist: 

1. Objective Identification: Every Facebook Ad begins with an objective. This tells 

Facebook what you aim to achieve. For instance, if you run a bookstore, you might 

choose 'Conversions' to drive online sales or 'Traffic' to boost website visits. The key is 

aligning your objective with business goals.  

 

2. Budget Setting: Your budget dictates how much you're willing to spend on the ad. If, 

for instance, you're launching a new coffee blend and earmark $500 for promotion, 

you might allocate $50 daily over 10 days. Remember, it's crucial to ensure the budget 

aligns with the campaign's expected return on investment (ROI).  

 

3. Target Audience Definition: Facebook's granular targeting is its strength. A luxury 

watch retailer, for example, could target males, aged 30-50, with high income and an 

interest in luxury goods. It’s about pinpointing the exact audience persona.  

 

4. Custom Audiences: This feature allows businesses to reach their existing customers 

on Facebook. For instance, a gym might re-target past members with a "Come Back" 

offer, using the email addresses they already have on file.  

 

5. Lookalike Audiences: Suppose you've identified your best customers. With this 

feature, Facebook finds users with similar behaviors and demographics. A children’s toy 

store, noticing repeat purchases from parents of toddlers, could use this to target 

similar potential customers.  

 

 



6. Ad Placements: Do you want your ad on Instagram Stories or Facebook's News 

Feed? Maybe both? Placement influences who sees the ad. An indie music album 

might fare better on Instagram Stories, given its younger audience.  

 

7. Mobile Optimization: A fashion e-commerce ad linking to a website should ensure 

the site is mobile-friendly. If not, potential customers might abandon their shopping 

carts due to poor user experience.  

 

8. UTM Parameters: These are URL add-ons tracking campaign performance. A bakery 

promoting pastries on Facebook might use the UTM: 

“bakerysite.com/pastries?utm_source=facebook” to monitor the traffic from that 

specific ad.  

 

Creative and Copy Checklist: 

1. Ad Design: Following Facebook's guidelines, such as the 20% text rule for images, 

ensures your ad gets optimal visibility. A tourism ad, for example, could focus on a 

large, inviting image of a beach, with minimal text to avoid rejection.  

 

2. Ad Copy: This defines your message. An organic food store promoting a sale might 

use compelling copy like: "Fresh, organic veggies at 20% off - nourish your body for 

less!"  

 

3. CTA Button: The CTA guides users on the next steps. For a webinar, "Sign Up" would 

be apt, leading users directly to the registration.  

 

4. Ad Mockup: This gives a preview of the ad. A skincare brand would use this to 

ensure the product image, copy, and CTA align harmoniously across various 

placements.  

5. Legalities: This is about ensuring all creatives used adhere to copyright laws. An ad 

for a podcast might need permissions if using a popular song snippet.  

 

 



 

Tracking and Optimization Checklist: 

 

1. Facebook Pixel: This code on your website tracks ad-driven actions. An online shoe 

store can identify which ad led to a purchase, refining future campaigns.  

 

2. Event Tracking: For a gaming app, you might track downloads, in-game purchases, 

and level completions, measuring engagement depth and figuring out where users 

drop off.  

 

3. Conversion Optimization: Adjusting campaigns to increase desired outcomes. If an 

ad for a hair product has high clicks but low purchases, perhaps the landing page is the 

issue.  

 

Testing and Review Checklist: 

 

1. A/B Testing: Test variations to see what's effective. For a yoga workshop ad, you 

might test different images—one with a serene pose and another with an advanced 

pose—to attract different audiences.  

 

2. Check Links: An ad for a new novel should lead directly to the purchase page, not 

the bookstore's homepage, ensuring a seamless user experience.  

 

3. Ad Review: This final check ensures everything is correct. It might involve checking if 

an ad targeting Spanish speakers isn’t inadvertently set to run in Italy.  

 

 

 

 

 



Launch and Post-launch Checklist: 

1. Launch: This is the go-live moment. Once everything checks out, you release the ad 

to your audience.  

2. Initial Monitoring: In the first 48 hours, it's crucial to observe performance. An ad 

for weekend event tickets, for instance, should gain traction quickly; if not, 

adjustments are needed.  

 

3. Engagement Check: Monitor user interactions. An ad with numerous negative 

comments, perhaps due to a controversial image, might need revising.  

 

4. Budget Review: This involves monitoring your spend. If you've already spent half 

your budget in a day, you might need to adjust settings.  

 

5. Ad Adjustments: If a video ad about DIY crafts is popular among women aged 25-34 

but was aimed at a broader age range, you might narrow targeting to optimize 

performance.  

 

6. Weekly Reporting: Keeping tabs on metrics like engagement and conversion. If, over 

three weeks, an ad for a course has declining sign-ups, it might signal market 

saturation.  

 

7. Feedback Loop: This is about iterative improvement. Feedback, like users praising a 

particular feature of a product, can shape future ads or even product development.  

 


